
TYPES OF MARKETING EMAILS
Email campaigns are sent with a specific purpose in mind, whether it’s to promote a special o�er, 
encourage users to visit and interact with your website, or turn prospects into potential customers.

BENEFITS OF EMAIL MARKETING
Marketing emails can fulfill several purposes for your company or organization, depending on their 
content. Their main benefits include:

▪ Promoting your products or services
▪ Building engagement with your brand
▪ Driving tra�c to your website
▪ Turning prospects into customers
▪ Turning one-time buyers into loyal fans

WAYS YOU CAN HELP US BUILD A GREAT EMAIL MARKETING CAMPAIGN
In order for our graphic designer to create an eyecatching and engaging email, we need some things from 
you...you know your company best!

1. Logo - Make sure your marketing emails are on brand. Your customers should be able to tell who 
your email is from as soon as they open it. Every email sent should feature your logo, brand colours 
and any other branding elements.We can use most formats but please refrain from sending us screen 
shots or poor quality images.

2. Images - If  you have any product shots, or particular images that you would like to include, please 
supply these once again in a high resolution format. Original photographs are preferred to screen 
shots or images cut & pasted from websites.

3. Contact Information - Please supply the contact details you would like shown on your email, such 
as contact name, email address, full business address, contact phone number, social media links (URL) 
and website address.

4. Brand Guide - If  you have a Brand ID Guide this can be useful. Our designer can use this to create 
a cohesive, consistent look and feel throughout your marketing. 

5. Campaign Specific Information - Who is your target audience / what is the main purpose of  the 
campaign? / is there any specific company/product details you want to include? / do you have a 
specific goal in mind? 

6. Your thoughts/comments - If  you have a bright idea that you think would work, talk it over with 
your Maximise consultant and they can pass your ideas on to the designer. This gives the email a 
personal touch that will appeal to clients.

7. Content - Our designer will use your guidelines & information to create the written and graphic 
content for the email. Your email may include specially created graphics (banners etc.) and it is 
normal to receive two to three options to choose from. 

NB. If  content/images need to to sourced from your website, social media or other resource, then 
additional costs may apply. 

Our designer will use the information you supply to create attention-grabbing, personalized emails. A draft copy 
will be sent to you and any required edits made. Once we have your approval on the final campaign email. we’ll 
take care of the rest!
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